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MOTORTREND’S 360 PLATFORM
MotorTrend Group is a complete 360º cross-platform media ecosystem spanning 

television network, digital, direct-to-consumer, social and live events

Highly-engaged FANSB

Auto buyer & BUILDER influenceD

Coveted, industry-defining awardsF

TRUSTED BRANDS, unmatched reputation A

entertainment C

DIRECT-TO-CONSUMER E

Experiential auto community EVENTSH
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Motortrend studio G



MOTORTREND BRANDS SPAN ACROSS ALL CAR CULTURE

AUTO SHOPPING AUTO FANS AUTO ENTERTAINMENT
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A MEDIA CONTENT MACHINE
- Our Automotive Content Portfolio is the Largest in the Industry -

SOCIAL POSTS

144K
LONG FORM VIDEOS

8K
SHORT  FORM VIDEOS

23K
DIGITAL ARTICLES

200K
CARS TESTED

11K
MAGAZINE ARTICLES

620K
PHOTOS

3M
CAR MODELS REVIEWED IN 

BUYER’S GUIDE

53K



WE CONNECT ON EVERY PLATFORM TO OUR AUDIENCE 
ANYTIME, ANYWHERE, THROUGH OUR OMNI-CHANNEL APPROACH
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PRINT

DTC STREAMING

EVENTS

MOBILELINEAR TV

SOCIAL

.com



Sources: UV: Adobe Omniture Avg May - Dec 2020, Social:  Dec’20, Print Subscribers: AAM/USPS Spring ‘20. 
(1) Includes digital editions. pg. 6

MOTORTREND IS A “CATEGORY OF ONE”
A MASSIVE, GROWING AUTOMOTIVE AUDIENCE 

TV CHANNELS
(HOMES)

75M+
UNIQUE ANNUAL

DIGITAL + DTC VISITORS

165M
SOCIAL

FOLLOWERS

108M
ANNUAL EVENT

ATTENDEES

750K
YOUTUBE

SUBSCRIBERS

6.6M
PRINT

AUDIENCE

7.3M



EXCLUSIVE
HOME TO

+8,000
EPISODES

In 2021, 
MotorTrend 

launched 
45 original and 
acquired series.
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THANK YOU


